The Korean Society of Illustration Research Vol.39 _

AEAMA £ OfZ2IH 01 ARSR ZB0f o)
b

o

On the UX of Social Commerce Shopping Application

FAA : o]$H (Lee, Seung Min)
=AM S0isty HE[Q|C|o{Eat Zua
mini0920@nsu.ac.kr

O ==2 20138 HMSthst st +H| X20l ofs AFEAS




(A BI= B AE 0| MBS StEX| - AR AER 0 EB 2014. Vol.39

=2

LAE
L1 7 g 8l =7
L2, A wigl B

2. o|EH 9|

2.1. 2AAHXx 239
73

2.2. A
3. A72%#

3.1, AEFAL A3} 9 5y
3.1.1. AEFoizt
3.1.2. 4 AHEAF ¥ o] & HE
A} 54
3.2. IAATENHT Ay
3.2.1. QEJF-FoIzt
3.2.2. TaskT3 & IAATEAEH 43

=

B oA 2AAMA 29 A 2
AFEAS) A%AS) ol gele] WAL Jag B
Aom, 49 67 hZaAolae ALEA A
9§83, A8, 1A, Ml lo) Aol h e
w1 s,

AT 20 stlew dgelgion, A
A9 ¥ALTE AQERE DL AHeA AT
HolM Mo 2AE AAEI,

ATA, AFA Aol W5 7149
= ARgAY) A& ojgolge] Folul o
A Aow Uehton, AT f84

= G vIAA ok Aow WA W)
Z

N
b

ne ko 1x P
A=)

O
—_

A

1o o ey
tlo |o

H

KR
SfEelol el A% A3, 73, €
g, Clege, G99l £ox
B ATE AR 7

A &5 7,
FHof - ORSEAH O, ASAE 8, 0182

(Abstract)

This research is to study the effect of the
user experience factors of social commerce
shopping applications on user continuing use
intention.

User experience factors represent utility,

usability, affect and satisfaction, based on
antecedent literatures. And the targets of this
study is university students in their twenties. In
have selected 6

order to do this, we

representative  social commerce  shopping
applications and evaluated their apps from the
UX degrees. Out of various UX design research
methods, this study have chosen the user's
preference survey method. Specifically, the
survey and FGI were adopted for this study.

As a result of this research, affect and
satisfaction are identified for the effect of user
experience on use Intention, whereas utility and
usability has no influence on usefulness. Most
of the UX designer should consider that user
satisfaction and affect are key factors, when
they are designed for user—friendly in that they
increase user continuing use Intention.

The focus group Interviews result of 6
applications based on user experience are show
the Coupang app tops the list, followed by the
Tmon, the Wemakeprice, the Showkingdeal, the
Clo'clock, and the G9 as the last.

Conclusively, the approach shown in this
study is invaluable to initial investigations for
developing social commerce shopping
applications based on the UX design standpoint.
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