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(Abstract)

The development of digital technology is rapidly
changing people's lifestyles. Particularly in the
advertising industry, social media, rather than
traditional media, has a significant influence on
people's thoughts and behaviors. Recently, the
social media platform preferred by the MZ
generation, TikTok, has shown outstanding results
in advertising and promotion. This could herald a
new era in the advertising industry. For this
reason, many advertising researchers have begun
studying TikTok ads. However, in previous studies,
while many focused on specific types of TikTok
ads, there was often insufficient explanation for
why those types were chosen. In other words,
there wasn't enough evidence presented to suggest
that the chosen ad type performed better in
promotion compared to others. Therefore, this
study empirically compares and analyzes five
advertising characteristics and seven consumer
attitudes and purchase intentions for different
types of TikTok ads to provide clearer justification
for setting ad types in future TikTok-related
research. According to the research results for
each ad type, branded sticker ads were found to
be the most entertaining, while hashtag challenge
ads were the most informative. In-feed ads and
hashtag challenge ads had

similar levels of
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trustworthiness, with hashtag challenge ads being
On the other hand, brand

takeover ads were found to be the most intrusive.

the most useful.

Regarding consumer attitudes toward each ad type,
branded sticker ads received very high ratings for
recall,

understanding being the same as in-feed ads.

interest, likability, and shareability, with
Attention was highest for hashtag challenge ads,
and trustworthiness was highest for in-feed ads.
Consequently, purchase intent for branded sticker
ads was the highest, followed by in-feed ads,
hashtag challenge ads, top-view ads, and brand
takeover ads in descending order. In conclusion,

of ads

consumer attitudes will improve, thus influencing

as the positive attributes increase,
purchase intentions.
Keyword : TikTok Advertising, Consumer Attitude,
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