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(Abstract)

Today, dozens of new products are pouring out
in Korean and export markets. Collaborative
marketing with new products and famous
characters has become essential to survive in
this competitive market situation.

Collaboration gets highly popular in the beauty
industry in recent years. Collaboration of beauty
products is also seen as a limited edition
product, which induces purchasing actively to
many consumers by limiting the temporary
period or quantity.

In this paper, we investigate the collaborations
introduced in the package design and classify
them into three types. The three types include
collaboration  between brands, collaboration
between brands and artists, and collaboration
between brands and characters.

We analyzed the cases of limited cosmetic
cosmetics in domestic and overseas beauty
brands and examined the similarities and
differences between them in terms of purpose,
partner brand characteristics and formative
factors of collaboration products. Through this,
we derive the features of each type, find out
which brands are suitable for each collaboration
strategy, and look at the future.
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